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Short Assignment 2.1—Analysis of a Static Advertisement


Static advertisements, anchored by slogans and captions, have been used by humanity throughout the last few centuries as a way to communicate their products or ideas  with each other and all across the world. Static advertisements are produced with a still image for its basis and are often accompanied by writing, in order to convey a message. The advertisement for the Oscar nomination of the film “Batman: The Dark Knight” meets the criteria for being a static advertisement as it incorporated a still image as well as a slogan and other writing. After analyzing the image, it is apparent that the image is a still picture of the character named The Joker, who accordingly is holding the card of a joker.  He has an evil look to him, and seems very concentrated on something in the distance. Besides him, there is a slogan that says “We Showed You How To Go Mad”. On the bottom there is a caption that is a part of the Oscar Nomination company.  Further down, the slightly hidden “Oscar.com” is exposed, and the advertisement's intentions become clear-- it is trying to promote support for the movie, as it has earned an Oscar nomination, therefore giving it the potential of winning an award. These corresponding different parts of the static advertisement can be further analyzed by looking at the three messages that Roland Barthes developed in his “Rhetoric of the Image”, which are the linguistic, symbolic, and literal messages. Utilizing this information from the “Rhetoric of the Image”,  by applying it to this static advertisement, provides an opportunity to examine each message separately, revealing how each part individually functions and its purpose in the overall advertisement. These three messages and their interaction serves as the structure of this advertisement, and if one of these is removed or altered, the image would not be the same.


The linguistic message in this advertisement is split into three different captions. The first  caption says: “We Showed You How To Go Mad”.  When the audience reads this line solely on it own or just reads it for what it says, it has little to no meaning and might not even make sense to some people. Attempting to understand the slogan by looking at it by its self, is almost impossible, due to the lack of information. Therefore it is crucial to view the remainder of the advertisement, as it provides the following linguistic messages of  “Oscar.com” and the “There’s A Little Bit Of The Movies In All Of Us”. It is only then that it becomes clear that these slogans are for the Oscar nominated movie “Batman: The Dark Knight”. Viewing all of these together, reveals that the second set of slogans are the denoted messages, because they were only slogans for the Oscar Company and were on all of the other advertisements for the other movies, as well as not having any deeper meaning.  Since these slogans are present on  multiple other advertisements, it can be concluded that all the films that have earned an Oscar nomination now featured the words “We Showed You”, for this chain of advertisements. Researching other static advertisements for movies which had also been nominated that year for an Oscar,  revealed that the part “We Showed You” was present on every other advertisement. The difference was that each movie had its own unique linguistic message after this part, and in the case of this static advertisement it is “How To Go Mad”, which is appropriate to the theme of the movie “Batman: The Dark Knight” and the character of the movie. This character is called “The Joker”, who accordingly is being portrayed in the still image part of the advertisement, as being a crazy paranoid schizophrenic. This is the connoted message, as it expresses the “mad” aspect of the image.  These three different captions worked together to anchor the image to what the advertisement is actually trying to portray. 


There are a few symbolic messages in this advertisement, which are identifying the non-linguistic and non-literal part of the image. The first thing that comes to the eye of the viewer is that the person in this image is crazy and evokes an evil feeling. This is supported by his melted make-up and dirty hair, as well as his distant and twisted look. Make-up worn in this fashion resembles a clown or a joker, and the dirty un-kept hair is symbolic of a person who is crazy and does not take care of their hygiene. The look in the eye of this character is symbolic of the non–empathetic soul of a psychopath. He is also wearing a suit which is ironic as this character is dirty and crazy looking, which contrasts with the clean-cut look that a suit usually offers. The character himself is also simply a character, which is being played by an actor. All of these symbolic messages come together to give a persuasive feeling which is that the movie was scary and that this character is crazy. 


There is no hidden or symbolic message in this advertisement. Everything that is present serves its purpose, by representing exactly what it is, and only what it is. These are quite clear, such as the card being held is a card, the hand holding the card is covered with a glove, and that the person is wearing a suit. Taking a step back from the details reveals that the character in the image is in fact the character named The Joker. His distinct features such as the eye shadow, lipstick, and scared lips reinforce that this is indeed him. With the assurance that this is the character from the movie, the viewer can therefore confirm that this advertisement is for the Batman Movie. Furthermore the character is holding a card of a joker. On the bottom left corner there is the Oscar symbol. The relationship of this symbol and the image of this character displays that the actor of this character in this movie is being nominated for an Oscar award. Being nominated for an Oscar in itself demonstrates that this was indeed a good movie, and that the public had enjoyed it. Without the relationship of the literal messages of the character and the Oscar symbol, this advertisement would not be able to portray its true meaning, that this was an excellent piece of movie picture. 


The linguistic, symbolic, and literal messages work together in a unique way that their relationship is what constitutes this advertisement. With one of these key elements missing, the advertisement would not be complete or make sense in the way that it does now. Each message in the image impacts each other in such a way that it creates this advertisement. The persuasive feeling the symbolic message gives, reinforces the “evil” or “mad” that this advertisement is trying to utilize. The linguistic message then anchors this evil feeling by combining it’s saying with the evil symbols. All of this comes together to reveal the literal message that the actor of this evil character is being nominated for an Oscar due to his outstanding performance as the character called the Joker. All these of these parts are crucial in the structure of the advertisement and without one it changes the entire meaning of the advertisement.
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